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The U.S. leads Canada For smart major appliance ownership,
largely driven by the younger age group of 18-34 year olds
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Future consideration of buying a smart

I*I 420/ major appliance closes the gap between
(]

the markets.

[ = 48% And those who already own at least one

smart major appliance are 2-3X more
likely to consider another one vs. those
who don't.

Canada and the U.S.
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